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Global cruise brand Royal Caribbean International®

has 19 outstanding ships in service operating
across the globe.

The fleet retains the luxury of high

class cruising while pioneering

cruising innovations designed for a

younger market. These include

climbing walls, skating rinks, dance

club and state of the art theatre.

Setting out to change the image of

cruising and attract a younger

market in the UK, Royal Caribbean

International's direct marketing

agency Positive Thinking

commissioned TwentyFirstCentury

Communications to create

competition entry kiosks.
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TwentyFirstCentury purchased Postcode Plus to help visitors

to the kiosks enter their address details quickly

and accurately, and to enable other visitors to

use the kiosks sooner - so achieving a higher

throughput at each kiosk.

"People are attracted to the kiosks where they can

enter a Royal Caribbean competition by typing their

details into a form," explained Andrew Quested,

TwentyFirstCentury's Brand Technology Developer. "Entering a

full address can in itself take a while, but with AFD Postcode Plus we

have been able to reduce that time considerably.”

"Users just enter their postcode and door number, and are presented with a list

of possible addresses. They just click on their address, and it's job done. In most

cases, they don't even have to do that. The combination of door number and

postcode usually results in a single complete and accurate address.”

“With the postcode look-up system, the full competition entry process can now be

complete, including the entry of an accurate address, in a total of just one minute.

The quality of the data is also assured.”

The stunning custom kiosks form the cornerstone of a brand experience installation that tours

shopping centres such as Bluewater (East London), Bullring (Birmingham) and Westquay

(Southampton). They are also used stand-alone in venues such as health clubs and retail outlets.

Regardless of their location, their purpose remains the same - to collect data.

The whole point of the project is to attract a new younger target market and, by offering them the

chance to win a cruise, to get their contact details and start a new brand to consumer relationship.

Competition entrants could also choose to receive a brochure and DVD or video, which would be

sent out after the promotional activity. Obviously the accuracy of address information entered into

the kiosks is critical. Given the locations in high-traffic areas, such as shopping centres, it was also

important to ensure maximum throughput - to collect as much information as possible.

"Not only is Postcode Plus itself excellent, but the service and support from AFD has been

outstanding. I am delighted with the service provided and confident that should I have

reason to call, my query will be dealt with in a fast, friendly and effective manner. My

client and I are delighted.” - www.twentyfirst.com

www.afd.co.uk/pcplus.asp
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Life in the UK is constantly changing, yet one of the key sources
used to create Censation is the UK 2001 Census which is only
updated once every ten years. Censation was built with an
awareness of these issues and just one year from original release
we have issued the first update to the classification system.

So how have we done this? Firstly we refresh Electoral Roll,
residency and Royal Mail PAF® data. We handle new postcodes
and include new buildings. Usually, so as not to compromise
their value, new developments, are built to reflect those that
surround them. The integrity of this start point is cross checked
using other sources.

Secondly the government produces on going population
estimates. The 2005 Censation update takes into account
population estimates for 2003 released late 2004. These
predictions are at local council ward level and allow age and
gender changes to be identified. Differences between postcodes
within a ward are maintained using original census data.

The census data is also refined using intermediate population
estimates generated by the government to better reflect the
current situation.

Other government figures help to update the overall picture. For
example the National Labour Force survey provides information
about employment patterns across the UK; the Food and
Expenditure survey looks at what consumers do with their money
and the Social Values survey tracks other changes in
demographics like marital status.

One result of all this new information is that around 3% of
Postcodes are re-assigned to a new Censation code.

Another result is that newly available information is added to
enhance supporting tables which further highlight distinction
between Censation codes. For example council tax band
propensity, new measures of Urban vs. Rural location and
average current house purchase prices vs. average 2001 house
purchase price information have all been added to the
supporting tables.

Censation classifies UK postcodes into one of 52
different categories. These give an indication of
relative affluence / deprivation; life stage and
lifestyle. Censation is available in all AFD address
management solutions. The system is used to
profile customers to find out what the best and
worst have in common. This information is then
used to help make better decisions about
marketing, retail location, business development or
location of public services.

Censation Update

What is Censation?

TM

FREE
Censation comes FREE with AFD’s
Address Management Solutions.
Find out more from:

www.afd.co.uk/censation.asp
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Corporate Social Responsibility?

In world terms we in the British Isles hold and control vast wealth. Some of this
wealth was and is gathered on the backs of people in the developing world. I
think this gives organisations a responsibility to the developing world and
certainly AFD has always seen this in the context of both a local and a world
stage.  I've learned that you don't need to be a massive organisation to make a
massive difference - in fact size and the need to achieve shareholder value can
minimise rather than maximise such an impact. I've also seen that helping
people to meet their material needs is OK, but if things are really going to
change for good you have to address the whole person: mind, body and spirit.
That's why we seek to assist agencies who take this holistic approach.

How it works internationally...
Personally I am thrilled to see 'whole' lives saved materially, emotionally and
spiritually - people given opportunity for educational development, basic
medical care and to hear the Christian gospel. There are many stories of how
this works. For example, last year we gave some money to MAF who provide
communication in areas where access is restricted. They bought Quad bikes
which fit into a Cessna light plane. The result is that in Madagascar medical
relief is now extended into a much wider area and the bikes are adapted to
help maintain landing strips essential to logistics. In the same year we also
made a donation which enabled a small school and hostel to be built on the
Nepal / India border. These buildings protect girls from the all too common
fate of abduction into sexual slavery or forced calling to arms.

How it works locally...
Closer to home we support many local charities including one which aims to
ensure every prisoner 's child receives gift from their dad at Christmas - helping
to provide family cohesion.  

I am not saying it is easy to work out a responsible roll - and there is a danger
that "Corporate Social Responsibility" is a fad used as a PR stunt. It takes
constant effort to put CSR at the heart of an organisations values and actions -
to stand back and ask  "why are we in business?" ...  "what do we want to
leave behind? " ...  "how do we behave in a way which sees commerce as an
integral part of life?" 

There is a saying that charity begins at home and it's true that the most down
to earth place to practice this holistic approach is in your own organisation -
the on-going day to day business of treating people right.

I believe that governments in the British Isles should set the lead by more
quickly meeting the United Nations recommended 0.7 percent of GDP as an
annual aid budget. This links aid to national prosperity and is not an enormous
sum - certainly AFD aims to give a much more substantial proportion of its
profits back to society and has done since its inception in 1983.

By David Dorricott, Managing Director, AFD Software
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AFD has pioneered a unique update system to speed up distribution and

installation of quarterly data updates.  From Q.2/05 April release, updates

for AFD Postcode, Plotter and BankFinder can be delivered to your inbox via

email. The update is delivered as a zip file of around just 1MB in size. To run

the update automatically a user simply double clicks on the data update file.

There is no need to log on as Windows Administrator to run the updates. For

some organisations this will remove delays and save involving pressed IT staff

in extra work for what is a really simple process. 

SERCO Docklands Ltd use TraceMaster

to help more accurately predict the

future! SERCO is responsible for

operating the Docklands Light Railway

and has received five major awards

for its success in developing and

delivering a first class service with reliability at 97 percent.

Since 1999/2000 passenger numbers have increased by over

50 percent to nearly 50 million and to maintain standards

SERCO must be ready to meet any increase in demand for

services.  Being ready means being ahead of the game

including major outlay in the purchase of rolling stock,

ensuring capacity for increased power consumption, recruiting

and training staff…. in fact virtually every aspect of the

business is affected.

Finding ways of predicting future demand is therefore a vital function at

SERCO. One of the ways in which forecasting passenger demand and revenue

takes place is by developing models which are based on known facts. These include

increases or decreases in residential population and the type and extent of commercial

activity and the relationship to actual passenger demand.  SERCO has run the DLR for seven years and AFD TraceMaster contains residential and

commercial data for this period. So SERCO use TraceMaster as part of the process to create more reliable models for the future that are based on

actual changes from the past.  Data forecasts from other organisations such as the London Development Agency are also used. TraceMaster can

be used in conjunction with MapPoint® to find natural barriers like the Thames, work out walking distances to stations and help to build a station

by station profile resulting in a growth curve for each station.

Predicting the Future

www.afd.co.uk/tm.asp

Electronic updates are available without extra charge and all 3 for 2 offers still

apply. Although electronic updates will not automatically include an update of

the AFD front-end (interface) an option will be available to download a new

front end if required. Electronic updates must be run in sequence, and won't

run if they aren't. Annual renewal updates will continue to be supplied on CD.

To switch to electronic updates, simply email postcode@afd.co.uk stating the

serial number and account code for the AFD solution you are using and which

email address you would like the update sent to.

Electronic Data Updates POSTCODE, PLOTTER, BANKFINDER
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By Phone

©  2004  AFD Software  Ltd.  'AFD',  'AFD  ADDRESS  2000',  'AFD  BANKFINDER’,  'AFD
POCKET  BANKFINDER’,  'CENSATION',  'AFD  MAILSAVER',  'AFD  NAMES &
NUMBERS',  'POCKET  NAMES  &  NUMBERS',  'AFD  POSTCODE',  'POCKET
POSTCODE',  'AFD  POSTCODE  2000',  'POSTCODE-EEVERYWHERE’,  'REFINER’,
'ROBOT',  'TRACEMASTER',  'ZIPADDRESS',  'POCKET  ZIPADDRESS',  and  the  Flying
Envelope  Device  are  Registered  Trade  Marks  of  ZipAddress  Ltd.  ROBOT  Technology
is  protected  by  Patent  No  GB2369699.

Other  product  and  company  names  mentioned  may  be  trademarks  of  their
respective  companies.  All  Rights  Reserved.

01624 811711 (Sales)

01624 811712 (HelpDesk)

0800 083 8424 (FREEPHONE Registration)

By Fax

01624 817695

By Email

postcode@afd.co.uk

By Post

AFD Software Ltd
Old Post Office Lane, West Quay
Ramsey
ISLE OF MAN
IM8 1RF

Web Site

www.afd.co.uk

Keep  in  touch  with  Postcode  developments  by
visiting  the  AFD  Web  Site  -  where  you  can  try
out  products,  collect  free  software  and  obtain
technical  support.

Contact AFDData News - Q.1/05
AFD strongly recommend that customers update their Postcode products by ordering
the latest data update. This will not only update the major changes and recodings that
have taken place since the last update but will also provide product enhancements.

Fresh data for all the AFD Postcode Range, BankFinder and MailSaver are available now. Updates
for Names & Numbers will be available from February.

AFD's monthly Postcode Ownership Plan (POP) covers all costs (including updates) in a single
monthly payment.

See www.afd.co.uk/pop.htm

There have been a numer of recent changes to the Royal Mail Postcode Address File (PAF) statistics
and newly-announced changes to postcodes can be found at:

www.afd.co.uk/datanews.htm

HOTSPOT
Lee Claridge - Junior Technician

A true Manx Tom Cat, Lee has lived on Isle of Man all his life.
He likes life in the fast lane and is delighted that parts of the
Island have no upper speed limit which is linked to his
enjoyment of Fast & Furious films.

Lee likes adventure including jumping off high rocks…
...thankfully attached to a rope. Lee keeps himself fit with a
genetic hatred for vegetables and anything else that's good for
you and love for pizza and a range of dishes universally
described by nutritionists as 'junk food'.

Lee enjoys dance / trance music and reads magazines but definitely not books. He enjoys
working at AFD and likes the company of his colleagues in technical support.

IMPORTANT PRODUCT WITHDRAWAL NOTICES 

AFD Postcode: We are proposing to withdraw 16 bit (Windows) Postcode with final release being Q.4/05. Please notify
support@afd.co.uk immediately if you think this will cause any problems to any of your customer installations.

Please Note: There is currently NO intention to withdraw DOS versions of AFD Postcode.

AFD MailSaver: The final 16-bit version of MailSaver will be Q.2/05. For assistance with upgrade to 32-bit version please contact
support@afd.co.uk

Postcode  News  is  printed  on  130gsm  ‘Revive  Gloss’  -  Recycled  Paper.
At  least  75%  is  made  from  de-iinked  post-cconsumer  waste.  The
remainder  (not  more  than  25%)  is  made  from  offcuts  and  damaged
paper  that  has  never  left  the  paper  mill  ("Mill  Broke").
Source  -  Robert  Horne  Group


