
Wincanton Home Delivery

In 2012 AFD Software completed its most successful year 
yet and celebrated by announcing £250,000 in gifts to 
charities nominated by AFD staff.  Some of these charities 
are actively supported by staff who volunteer their time – 
these include RNLI Lifeboats, Global Café and Girl Guiding.

“I’m a full crew member with RNLI, responding to 999 
calls from ships or people in difficulty. Our team in Ramsey 
was called out 8 times last year.  On one occasion we 
recovered the crew of a yacht which had hit rocks and was 
breaking up.” Robert Forgie, Senior Software Tester.

“I’m a trustee of Global Café which draws local volunteers 
together to befriend international students attending the 
University of Bradford.  At Global Café students often form 
a friendship with a British person for the first time.” 
Neville Hilton, Business Development Director.

“I work with girls aged 7-11 in Brownies as a parent 
helper. We did a beach clean and collected 11 bin bags full 
of rubbish – the children had a real sense of achievement 
and pride. 

What do RNLI, Global Café and 
the Scout Movement have in common?

I see the children become more confident, more 
independent and have great fun through camping and 
outdoor activities they may not otherwise enjoy.” 
Sammy Miles, Financial Administrator.

Many charities are under financial stress and although the 
economic downturn has played a part in this, it is not the 
only reason. Research by the Charities Aid Foundation 
shows that another important factor is a long-term trend. 

In a nutshell, older people are giving more and younger 
people are giving less. If this trend continues it points to a 
bleak future for the funding of charitable ventures which 
achieve so much in the UK and across the world.  

One World Centre believes that educating children to be 
informed, active, global citizens is a key to closing this 
generation gap in giving. The aim is to see a new 
generation of adults who give in a more deliberate and 
planned way.  AFD is actively supporting this objective in 
2013 by sponsoring the One World Centre initiatives on 
the Isle of Man.

Wincanton stores and moves things around the 
country, sometimes further. With 4,000 vehicles
and 250 sites, it is the largest UK-owned supply 
chain company of its kind - a leader in the field of 
transport and logistics.

When you put milk on cereal, install a kitchen, put 
powder in a washing machine, fuel in the car or 
receive goods ordered online from a major retailer - 
it’s possible that Wincanton has been involved in 
making it happen. Dairy Crest, Magnet, P&G and 
M&S are among their customers.

Wincanton leverages technology to go beyond the 
delivery of goods. For example customers are under 
pressure not to hold too much stock, and rely on 
Wincanton for ‘Just in Time’ delivery. Wincanton also 
supports their customers in fulfilling their ‘Corporate 
Social Responsibility’ (CSR) by making transport as 
‘green and lean’ as possible.  Technology enables 
Wincanton to help their customers reach these 
important and stretching financial and environmental 
goals. Wincanton has a dedicated Transport and 
Fulfilment Competency Centre and Phil Saxby is the 
Service, Deployment and Vendor Manager. 

Phil describes issues that especially affect the Home 
Delivery operations: “There are two key areas where 
we can save our customers time and money. The first 
is to optimise the order in which deliveries are made, 
and the second is minimising failed deliveries. Both 
are vital to efficiency in time and money and to 
minimising emissions - and both rely on absolutely 
accurate delivery address details.  

Where necessary a direct contact with the intended 
recipient is made to clarify the precise delivery details 
– again using Postcode Plus.

Phil continues: “I describe Postcode Plus reliability as 
absolutely bullet-proof. Data updates are easy, the 
available charging models suit the wide variety of uses 
we have now, and those that we anticipate. AFD 
Software is an easy vendor to work with and the 
software is a little gem that sits there, does what it 
should do and we never have any issues. 

As we develop new multi-channel, multi-tenancy 
solutions we are ensuring that Postcode Plus remains 
at the heart of the address accuracy on which 
Wincanton and its customers rely.”
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Over the past three months there have been 
significant updates to data on the Royal Mail 
Postcode Address File (PAF). These include 62 
new localities, 6,061 new postcodes, 95,344 
new delivery points, 37,313 delivery point 
changes. These are all included in our latest 
Q.1/13 update.

BankFinder updates are a requirement for all 
AFD BankFinder customers  and weekly 
updates are provided as standard. 

The Q.1/13 release of AFD Names & Numbers is 
due by early February 2013 and will contain a 
refreshed Edited Electoral Role. Data updates 
are available at £150 per annum (3 updates) or 
£75 per update (single updates).

After 15 years with AFD Software, Technical Manager Graeme Howie is 
about to fly even higher as he leaves to train as an airline pilot with a 
major international airline.
 
Fascinated by aircraft from his early years, a surprise 1st Wedding 
Anniversary present in 2003 put Graeme on an exciting journey which 
until then had appeared out of reach. "I flew the Cessna 172 G-CCCC 
round the Isle of Man for an hour, and was totally captivated by the 
experience". Next Graeme learned to fly gliders and then in 2005 
received a Private Pilot License starter pack as a Christmas present 
from (a generous!) Mrs Howie.
 
5 months later Graeme was flying solo and continued training through-
out 2006 and 2007. During PPL training Graeme was still gliding and 
bought a part share in the aircraft used by the gliding club, a 1945 
Auster.  45 hours and 15 minutes of flying time and 103  take-offs and 
landings later - the coveted Private Pilot License arrived in May 2007.  
Graeme expects to achieve his childhood 
dream of being a commercial airline pilot 
in 2014, flying aircraft like the Airbus 
A320 or Boeing 737.
 
David Dorricott, AFD Group Managing 
Director, said: "We appreciate the long, 
diligent and expert service Graeme has 
bought to the AFD team and wish him 
every success as he changes career."
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Welcome to the New Year edition of Postcode 
News in which we look at some simple steps 
you could take today, to help your organisation 
achieve growth this year. 

Find out how Wincanton plc use AFD Postcode 
Plus to deliver 100% accuracy in fulfilment – 
despite customer data errors of 10-30%.

Discover how you can use a powerful dataset 
worth over £4,000 per annum to profile your 
data – free of charge!

See how the AFD Group celebrated its best ever 
year by donating over £250,000 to a wide variety 
of charities nominated by AFD staff.

AFD Data News    Q.1/13

How will you achieve growth this year?How will you achieve growth this year?

Growth can come from existing customers and from new 
customers, but in a tough economic climate how will you 
identify where to put your sales and marketing resources for 
maximum results? If you use any of the UK range of AFD 
Software Name & Address Management solutions then help 
is at hand.  

With each solution comes a unique powerful tool which you 
can use to identify the profile (characteristics) of your best 
or worst customers!  You can also put them in easy to 
understand categories (segments). This is a great way to get 
new insights and understanding which will help you priori-
tise and direct resources more effectively toward growth.  
This process is called geodemographic analysis – and you 
can do it!

What is ‘geodemographics’?
Geodemographics is the analysis of people by where they 
live.  Conveniently, in the UK we can identify those places in 
‘postcode units’ with up to 100 properties on a single 
postcode.  AFD Software is the developer of Censation®, 
proven in the field for over ten years, it is the most widely 
distributed geodemographic classification system in the UK.

How does Censation work?
Censation classifies each residential postcode in the UK into 
one of 52 segments. Over 600 variables from the UK Census 
and the results of 80,000 face to face interviews per annum 
are cleverly analysed and condensed into this straight 
forward system. The most important thing to understand is 
that it does work!  

Censation® provides a unique way to look at your customers – 
it’s worth £4,000 per annum and we distribute it to you free.

What does Censation tell me?
If you use an AFD solution, launch it, type a postcode and look at 
the Censation tab. If not, register to try it out at: 
www.afd.co.uk/tryit,  look up a postcode and you will see a short 
code with a description of affluence, life-stage and life-style.  

Remember this is not a fact about every person at the 
postcode (!) it is simply that you are more likely to find people 
who share those Censation characteristics at that postcode.

How can I use it?
1. Export a postcode for each customer along with the spend   
     over a set period of time and the Censation code.
2. Use a Pivot table in Excel to group data by spend, by 
     Censation code.
3. Take a look at the Censation codes with the most spend.
4. Pick prospective customers with those codes using 
    AFD Names & Numbers. 

Prospecting with AFD Names & Numbers
You can use AFD Names & Numbers to identify and export 
prospects with the same profile as your best customers. To 
discuss your needs in detail please call 01624 811711.
www.afd.co.uk/names 

Up Up and Away!

www.afd.co.uk/Censation

The analysis of delivery data we receive shows a 
10%-30% error rate in home delivery addresses 
(depending on the situation). It’s vital to the major 
brands we serve that these errors do not translate 
into failed or delayed deliveries.” 

To achieve 100% accuracy in fulfilment, all delivery 
addresses – including those received as bulk batch 
orders as well as those received as real-time web site 
orders – are validated using AFD Postcode Plus. 

Any that cannot be validated are flagged back 
through the fulfilment system offering the selection 
of the nearest match. 

This article shows some of the ways in which AFD Software fulfills two of its key objectives. You can read about them here: www.afd.co.uk/aboutafd#4
www.wincanton.co.uk www.afd.co.uk/pcplus
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yet and celebrated by announcing £250,000 in gifts to 
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are actively supported by staff who volunteer their time – 
these include RNLI Lifeboats, Global Café and Girl Guiding.

“I’m a full crew member with RNLI, responding to 999 
calls from ships or people in difficulty. Our team in Ramsey 
was called out 8 times last year.  On one occasion we 
recovered the crew of a yacht which had hit rocks and was 
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together to befriend international students attending the 
University of Bradford.  At Global Café students often form 
a friendship with a British person for the first time.” 
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“I work with girls aged 7-11 in Brownies as a parent 
helper. We did a beach clean and collected 11 bin bags full 
of rubbish – the children had a real sense of achievement 
and pride. 

What do RNLI, Global Café and 
the Scout Movement have in common?

I see the children become more confident, more 
independent and have great fun through camping and 
outdoor activities they may not otherwise enjoy.” 
Sammy Miles, Financial Administrator.

Many charities are under financial stress and although the 
economic downturn has played a part in this, it is not the 
only reason. Research by the Charities Aid Foundation 
shows that another important factor is a long-term trend. 

In a nutshell, older people are giving more and younger 
people are giving less. If this trend continues it points to a 
bleak future for the funding of charitable ventures which 
achieve so much in the UK and across the world.  

One World Centre believes that educating children to be 
informed, active, global citizens is a key to closing this 
generation gap in giving. The aim is to see a new 
generation of adults who give in a more deliberate and 
planned way.  AFD is actively supporting this objective in 
2013 by sponsoring the One World Centre initiatives on 
the Isle of Man.

Wincanton stores and moves things around the 
country, sometimes further. With 4,000 vehicles
and 250 sites, it is the largest UK-owned supply 
chain company of its kind - a leader in the field of 
transport and logistics.

When you put milk on cereal, install a kitchen, put 
powder in a washing machine, fuel in the car or 
receive goods ordered online from a major retailer - 
it’s possible that Wincanton has been involved in 
making it happen. Dairy Crest, Magnet, P&G and 
M&S are among their customers.

Wincanton leverages technology to go beyond the 
delivery of goods. For example customers are under 
pressure not to hold too much stock, and rely on 
Wincanton for ‘Just in Time’ delivery. Wincanton also 
supports their customers in fulfilling their ‘Corporate 
Social Responsibility’ (CSR) by making transport as 
‘green and lean’ as possible.  Technology enables 
Wincanton to help their customers reach these 
important and stretching financial and environmental 
goals. Wincanton has a dedicated Transport and 
Fulfilment Competency Centre and Phil Saxby is the 
Service, Deployment and Vendor Manager. 

Phil describes issues that especially affect the Home 
Delivery operations: “There are two key areas where 
we can save our customers time and money. The first 
is to optimise the order in which deliveries are made, 
and the second is minimising failed deliveries. Both 
are vital to efficiency in time and money and to 
minimising emissions - and both rely on absolutely 
accurate delivery address details.  

Where necessary a direct contact with the intended 
recipient is made to clarify the precise delivery details 
– again using Postcode Plus.

Phil continues: “I describe Postcode Plus reliability as 
absolutely bullet-proof. Data updates are easy, the 
available charging models suit the wide variety of uses 
we have now, and those that we anticipate. AFD 
Software is an easy vendor to work with and the 
software is a little gem that sits there, does what it 
should do and we never have any issues. 

As we develop new multi-channel, multi-tenancy 
solutions we are ensuring that Postcode Plus remains 
at the heart of the address accuracy on which 
Wincanton and its customers rely.”
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planned way.  AFD is actively supporting this objective in 
2013 by sponsoring the One World Centre initiatives on 
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Wincanton stores and moves things around the 
country, sometimes further. With 4,000 vehicles
and 250 sites, it is the largest UK-owned supply 
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receive goods ordered online from a major retailer - 
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solutions we are ensuring that Postcode Plus remains 
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See how the AFD Group celebrated its best ever 
year by donating over £250,000 to a wide variety 
of charities nominated by AFD staff.

AFD Data News    Q.1/13

How will you achieve growth this year?How will you achieve growth this year?

Growth can come from existing customers and from new 
customers, but in a tough economic climate how will you 
identify where to put your sales and marketing resources for 
maximum results? If you use any of the UK range of AFD 
Software Name & Address Management solutions then help 
is at hand.  

With each solution comes a unique powerful tool which you 
can use to identify the profile (characteristics) of your best 
or worst customers!  You can also put them in easy to 
understand categories (segments). This is a great way to get 
new insights and understanding which will help you priori-
tise and direct resources more effectively toward growth.  
This process is called geodemographic analysis – and you 
can do it!

What is ‘geodemographics’?
Geodemographics is the analysis of people by where they 
live.  Conveniently, in the UK we can identify those places in 
‘postcode units’ with up to 100 properties on a single 
postcode.  AFD Software is the developer of Censation®, 
proven in the field for over ten years, it is the most widely 
distributed geodemographic classification system in the UK.

How does Censation work?
Censation classifies each residential postcode in the UK into 
one of 52 segments. Over 600 variables from the UK Census 
and the results of 80,000 face to face interviews per annum 
are cleverly analysed and condensed into this straight 
forward system. The most important thing to understand is 
that it does work!  

Censation® provides a unique way to look at your customers – 
it’s worth £4,000 per annum and we distribute it to you free.

What does Censation tell me?
If you use an AFD solution, launch it, type a postcode and look at 
the Censation tab. If not, register to try it out at: 
www.afd.co.uk/tryit,  look up a postcode and you will see a short 
code with a description of affluence, life-stage and life-style.  

Remember this is not a fact about every person at the 
postcode (!) it is simply that you are more likely to find people 
who share those Censation characteristics at that postcode.

How can I use it?
1. Export a postcode for each customer along with the spend   
     over a set period of time and the Censation code.
2. Use a Pivot table in Excel to group data by spend, by 
     Censation code.
3. Take a look at the Censation codes with the most spend.
4. Pick prospective customers with those codes using 
    AFD Names & Numbers. 

Prospecting with AFD Names & Numbers
You can use AFD Names & Numbers to identify and export 
prospects with the same profile as your best customers. To 
discuss your needs in detail please call 01624 811711.
www.afd.co.uk/names 

Up Up and Away!

www.afd.co.uk/Censation

The analysis of delivery data we receive shows a 
10%-30% error rate in home delivery addresses 
(depending on the situation). It’s vital to the major 
brands we serve that these errors do not translate 
into failed or delayed deliveries.” 

To achieve 100% accuracy in fulfilment, all delivery 
addresses – including those received as bulk batch 
orders as well as those received as real-time web site 
orders – are validated using AFD Postcode Plus. 

Any that cannot be validated are flagged back 
through the fulfilment system offering the selection 
of the nearest match. 

This article shows some of the ways in which AFD Software fulfills two of its key objectives. You can read about them here: www.afd.co.uk/aboutafd#4
www.wincanton.co.uk www.afd.co.uk/pcplus
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Wincanton Home Delivery

In 2012 AFD Software completed its most successful year 
yet and celebrated by announcing £250,000 in gifts to 
charities nominated by AFD staff.  Some of these charities 
are actively supported by staff who volunteer their time – 
these include RNLI Lifeboats, Global Café and Girl Guiding.

“I’m a full crew member with RNLI, responding to 999 
calls from ships or people in difficulty. Our team in Ramsey 
was called out 8 times last year.  On one occasion we 
recovered the crew of a yacht which had hit rocks and was 
breaking up.” Robert Forgie, Senior Software Tester.

“I’m a trustee of Global Café which draws local volunteers 
together to befriend international students attending the 
University of Bradford.  At Global Café students often form 
a friendship with a British person for the first time.” 
Neville Hilton, Business Development Director.

“I work with girls aged 7-11 in Brownies as a parent 
helper. We did a beach clean and collected 11 bin bags full 
of rubbish – the children had a real sense of achievement 
and pride. 

What do RNLI, Global Café and 
the Scout Movement have in common?

I see the children become more confident, more 
independent and have great fun through camping and 
outdoor activities they may not otherwise enjoy.” 
Sammy Miles, Financial Administrator.

Many charities are under financial stress and although the 
economic downturn has played a part in this, it is not the 
only reason. Research by the Charities Aid Foundation 
shows that another important factor is a long-term trend. 

In a nutshell, older people are giving more and younger 
people are giving less. If this trend continues it points to a 
bleak future for the funding of charitable ventures which 
achieve so much in the UK and across the world.  

One World Centre believes that educating children to be 
informed, active, global citizens is a key to closing this 
generation gap in giving. The aim is to see a new 
generation of adults who give in a more deliberate and 
planned way.  AFD is actively supporting this objective in 
2013 by sponsoring the One World Centre initiatives on 
the Isle of Man.

Wincanton stores and moves things around the 
country, sometimes further. With 4,000 vehicles
and 250 sites, it is the largest UK-owned supply 
chain company of its kind - a leader in the field of 
transport and logistics.

When you put milk on cereal, install a kitchen, put 
powder in a washing machine, fuel in the car or 
receive goods ordered online from a major retailer - 
it’s possible that Wincanton has been involved in 
making it happen. Dairy Crest, Magnet, P&G and 
M&S are among their customers.

Wincanton leverages technology to go beyond the 
delivery of goods. For example customers are under 
pressure not to hold too much stock, and rely on 
Wincanton for ‘Just in Time’ delivery. Wincanton also 
supports their customers in fulfilling their ‘Corporate 
Social Responsibility’ (CSR) by making transport as 
‘green and lean’ as possible.  Technology enables 
Wincanton to help their customers reach these 
important and stretching financial and environmental 
goals. Wincanton has a dedicated Transport and 
Fulfilment Competency Centre and Phil Saxby is the 
Service, Deployment and Vendor Manager. 

Phil describes issues that especially affect the Home 
Delivery operations: “There are two key areas where 
we can save our customers time and money. The first 
is to optimise the order in which deliveries are made, 
and the second is minimising failed deliveries. Both 
are vital to efficiency in time and money and to 
minimising emissions - and both rely on absolutely 
accurate delivery address details.  

Where necessary a direct contact with the intended 
recipient is made to clarify the precise delivery details 
– again using Postcode Plus.

Phil continues: “I describe Postcode Plus reliability as 
absolutely bullet-proof. Data updates are easy, the 
available charging models suit the wide variety of uses 
we have now, and those that we anticipate. AFD 
Software is an easy vendor to work with and the 
software is a little gem that sits there, does what it 
should do and we never have any issues. 

As we develop new multi-channel, multi-tenancy 
solutions we are ensuring that Postcode Plus remains 
at the heart of the address accuracy on which 
Wincanton and its customers rely.”
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Over the past three months there have been 
significant updates to data on the Royal Mail 
Postcode Address File (PAF). These include 62 
new localities, 6,061 new postcodes, 95,344 
new delivery points, 37,313 delivery point 
changes. These are all included in our latest 
Q.1/13 update.

BankFinder updates are a requirement for all 
AFD BankFinder customers  and weekly 
updates are provided as standard. 

The Q.1/13 release of AFD Names & Numbers is 
due by early February 2013 and will contain a 
refreshed Edited Electoral Role. Data updates 
are available at £150 per annum (3 updates) or 
£75 per update (single updates).

After 15 years with AFD Software, Technical Manager Graeme Howie is 
about to fly even higher as he leaves to train as an airline pilot with a 
major international airline.
 
Fascinated by aircraft from his early years, a surprise 1st Wedding 
Anniversary present in 2003 put Graeme on an exciting journey which 
until then had appeared out of reach. "I flew the Cessna 172 G-CCCC 
round the Isle of Man for an hour, and was totally captivated by the 
experience". Next Graeme learned to fly gliders and then in 2005 
received a Private Pilot License starter pack as a Christmas present 
from (a generous!) Mrs Howie.
 
5 months later Graeme was flying solo and continued training through-
out 2006 and 2007. During PPL training Graeme was still gliding and 
bought a part share in the aircraft used by the gliding club, a 1945 
Auster.  45 hours and 15 minutes of flying time and 103  take-offs and 
landings later - the coveted Private Pilot License arrived in May 2007.  
Graeme expects to achieve his childhood 
dream of being a commercial airline pilot 
in 2014, flying aircraft like the Airbus 
A320 or Boeing 737.
 
David Dorricott, AFD Group Managing 
Director, said: "We appreciate the long, 
diligent and expert service Graeme has 
bought to the AFD team and wish him 
every success as he changes career."
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important and stretching financial and environmental 
goals. Wincanton has a dedicated Transport and 
Fulfilment Competency Centre and Phil Saxby is the 
Service, Deployment and Vendor Manager. 

Phil describes issues that especially affect the Home 
Delivery operations: “There are two key areas where 
we can save our customers time and money. The first 
is to optimise the order in which deliveries are made, 
and the second is minimising failed deliveries. Both 
are vital to efficiency in time and money and to 
minimising emissions - and both rely on absolutely 
accurate delivery address details.  

Where necessary a direct contact with the intended 
recipient is made to clarify the precise delivery details 
– again using Postcode Plus.

Phil continues: “I describe Postcode Plus reliability as 
absolutely bullet-proof. Data updates are easy, the 
available charging models suit the wide variety of uses 
we have now, and those that we anticipate. AFD 
Software is an easy vendor to work with and the 
software is a little gem that sits there, does what it 
should do and we never have any issues. 

As we develop new multi-channel, multi-tenancy 
solutions we are ensuring that Postcode Plus remains 
at the heart of the address accuracy on which 
Wincanton and its customers rely.”
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Over the past three months there have been 
significant updates to data on the Royal Mail 
Postcode Address File (PAF). These include 62 
new localities, 6,061 new postcodes, 95,344 
new delivery points, 37,313 delivery point 
changes. These are all included in our latest 
Q.1/13 update.

BankFinder updates are a requirement for all 
AFD BankFinder customers  and weekly 
updates are provided as standard. 

The Q.1/13 release of AFD Names & Numbers is 
due by early February 2013 and will contain a 
refreshed Edited Electoral Role. Data updates 
are available at £150 per annum (3 updates) or 
£75 per update (single updates).

After 15 years with AFD Software, Technical Manager Graeme Howie is 
about to fly even higher as he leaves to train as an airline pilot with a 
major international airline.
 
Fascinated by aircraft from his early years, a surprise 1st Wedding 
Anniversary present in 2003 put Graeme on an exciting journey which 
until then had appeared out of reach. "I flew the Cessna 172 G-CCCC 
round the Isle of Man for an hour, and was totally captivated by the 
experience". Next Graeme learned to fly gliders and then in 2005 
received a Private Pilot License starter pack as a Christmas present 
from (a generous!) Mrs Howie.
 
5 months later Graeme was flying solo and continued training through-
out 2006 and 2007. During PPL training Graeme was still gliding and 
bought a part share in the aircraft used by the gliding club, a 1945 
Auster.  45 hours and 15 minutes of flying time and 103  take-offs and 
landings later - the coveted Private Pilot License arrived in May 2007.  
Graeme expects to achieve his childhood 
dream of being a commercial airline pilot 
in 2014, flying aircraft like the Airbus 
A320 or Boeing 737.
 
David Dorricott, AFD Group Managing 
Director, said: "We appreciate the long, 
diligent and expert service Graeme has 
bought to the AFD team and wish him 
every success as he changes career."

Winter Q.1/13
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Welcome to the New Year edition of Postcode 
News in which we look at some simple steps 
you could take today, to help your organisation 
achieve growth this year. 

Find out how Wincanton plc use AFD Postcode 
Plus to deliver 100% accuracy in fulfilment – 
despite customer data errors of 10-30%.

Discover how you can use a powerful dataset 
worth over £4,000 per annum to profile your 
data – free of charge!

See how the AFD Group celebrated its best ever 
year by donating over £250,000 to a wide variety 
of charities nominated by AFD staff.
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How will you achieve growth this year?How will you achieve growth this year?

Growth can come from existing customers and from new 
customers, but in a tough economic climate how will you 
identify where to put your sales and marketing resources for 
maximum results? If you use any of the UK range of AFD 
Software Name & Address Management solutions then help 
is at hand.  

With each solution comes a unique powerful tool which you 
can use to identify the profile (characteristics) of your best 
or worst customers!  You can also put them in easy to 
understand categories (segments). This is a great way to get 
new insights and understanding which will help you priori-
tise and direct resources more effectively toward growth.  
This process is called geodemographic analysis – and you 
can do it!

What is ‘geodemographics’?
Geodemographics is the analysis of people by where they 
live.  Conveniently, in the UK we can identify those places in 
‘postcode units’ with up to 100 properties on a single 
postcode.  AFD Software is the developer of Censation®, 
proven in the field for over ten years, it is the most widely 
distributed geodemographic classification system in the UK.

How does Censation work?
Censation classifies each residential postcode in the UK into 
one of 52 segments. Over 600 variables from the UK Census 
and the results of 80,000 face to face interviews per annum 
are cleverly analysed and condensed into this straight 
forward system. The most important thing to understand is 
that it does work!  

Censation® provides a unique way to look at your customers – 
it’s worth £4,000 per annum and we distribute it to you free.

What does Censation tell me?
If you use an AFD solution, launch it, type a postcode and look at 
the Censation tab. If not, register to try it out at: 
www.afd.co.uk/tryit,  look up a postcode and you will see a short 
code with a description of affluence, life-stage and life-style.  

Remember this is not a fact about every person at the 
postcode (!) it is simply that you are more likely to find people 
who share those Censation characteristics at that postcode.

How can I use it?
1. Export a postcode for each customer along with the spend   
     over a set period of time and the Censation code.
2. Use a Pivot table in Excel to group data by spend, by 
     Censation code.
3. Take a look at the Censation codes with the most spend.
4. Pick prospective customers with those codes using 
    AFD Names & Numbers. 

Prospecting with AFD Names & Numbers
You can use AFD Names & Numbers to identify and export 
prospects with the same profile as your best customers. To 
discuss your needs in detail please call 01624 811711.
www.afd.co.uk/names 

Up Up and Away!

www.afd.co.uk/Censation

The analysis of delivery data we receive shows a 
10%-30% error rate in home delivery addresses 
(depending on the situation). It’s vital to the major 
brands we serve that these errors do not translate 
into failed or delayed deliveries.” 

To achieve 100% accuracy in fulfilment, all delivery 
addresses – including those received as bulk batch 
orders as well as those received as real-time web site 
orders – are validated using AFD Postcode Plus. 

Any that cannot be validated are flagged back 
through the fulfilment system offering the selection 
of the nearest match. 

This article shows some of the ways in which AFD Software fulfills two of its key objectives. You can read about them here: www.afd.co.uk/aboutafd#4
www.wincanton.co.uk www.afd.co.uk/pcplus
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